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TI0YT TO ZET TUE TORE JUT or how to make effective use of United Farmuorkers

Media :laterial

e all ¥now that the boycott is the key to victory for the United Farmworkers,
And the boycott will work if we can reach thousands of people with the Farrmrorker
message. The media can be an important tool in your efforts to organize, educate
and mobilize public suprort.

All the other tools like picketing and leaflets at markets, house meetinzs,
and mass rallies are essential. 3But it is also valuable to tegin using the mass

media...radio, TV, newspapers and magazines.

[ADIG AT TV

tle have prenared public service radio and TV spots as well as some print ads.
They are like commercials for the union and focus on the boyeott. If we can get
them on the air at just one station we can reach thousands.

The tas! of a media committee is to get the local media to use our publie
service ads. It should be made up of neople from all levels of the community.

riany imoortant members of your community will never come to nicket a store
but they would be willing to lend their influence to a media committee,

The cormittee should first contact others in the community (AFL-CIO labor
council as well as various union, clergy and church grouns and other soeial concern
grouns) to explain your nlans for a media campaign and to enlist their support.
tlany unions have their owvn publications and would be willing to run one of the
print ads or even do a mailing to their membership with a letter and reprint of
one of the ads. OSometimes many of these groupns also have radio or TV programs that
they would be willing to use for a discussion of the boycott, etec.

Several influential members of the committee should visit all the stations in
town. The person to talk to is called the public service director or community
affairs director. Call him or her and briefly exnlain the Farmworkers movement,

stressing vhatever the manifestations are in your local community. If you don't
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get a commitment over the phone {(the commitment should be to run the spots regularly

h

for a specified period of time), set up an apnointment so they can hear the tanes

-

or see the film spots., 1If they seem hesitant at all over the phone, don't press
tae issue - get an appointment to see them. It is harder for them to say 'no' to
your face than over the phone. Impress upon them the importance of allowing the
farmworkers to present their own wessage in their own context and explain that
since many in the community are concerned an? confused they would be providing an
important nublic service by presenting these materials.

After playing the tapes or shoving the spnots, you should make it known that
the Farmworkers are an important and respected movement. You should simply suggest
that by carrying Farmworkers announcements, which urge neople to do something
useful as citizens about their feelings, they are providing a genuine service in
the public interest.

If the stations don't accepnt the spots there are other methods which should
be tried. One of the first is to have the other groups in the community contact
the person you spoke with and the zeneral manager of the station. One phone call
apiece from labor leaders, business neople (who may use the station for their
own advertising), clergy and leading civic leaders could impress the station manage-
ment of the support and importance of the hoycott in your community. A telephone
campaign from the general nublic who simply say, "e‘ve heard about the spots and
would like to hear them on your station.” will add to the pressure.

At the same time this is happering the committee should continue to seek
appointments with the station management to discuss the material. If you feel it
is necessary, as® a lawyer to attend one of the meetings with you. If you still
meet with resistance, you can file a complaint with the FCC in Washington.

Thile on the picket lines, you can provide lists of the stations (hoth the
cooperating and non-~cooperating) and their phone numbers for neople to call. You
might consider bringing the nicket line to the stations.

It is important to remember that the determination of what constitutes public
service programming is usually up to the stations. There are no hard and fast rules.
One thing is certain. There is nothing in the FOC code that would prevent a
station from carrying these spots.

Important: Always remember to write a letter of appreciation to the station for
the free air time. It is to your advantage to create a rapport with the media. Also
urge supporters to call the stations to thank them for running the material. Stations

keep records of calls registering comments on ‘controversial issues,’’
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[10W TO GET I PRUNT

There are several ways you can go about »nlacing Farmworker nrint ads, but
we suggest that you start by soliciting free space. 3Ze sure and contact college
papers and union »ublications---they are nrobatly more sympathetic. his means
that you approach the newsnapers and other publications in your area in the sane
fashion tliat we suggest broadcasters be approached:

1. Select a committee to visit the publisher:
2. Call or send a letter to request an appointment:

3. Bring a prominent group of citizens to the meeting with the representative(s)
of the publication.

Unlike the broadcast media there is no legal provision that requires publishers
to nrovide public service space and so getting free space may be much more difficult.

The only material you really need to take with you are copies of the ads. Start
the meeting with a tallr about the Farmworkers movement. Tell the pubhlisher that
your comnittee feels that e or she would be performing an important public service
by donating space for a Farmyorker ad.

(ICTZ: 1If vou know that some business people who advertise in this putlication
are sympathetic to the farwwortersc effort, vyou might approach them beifore the
meeting with the publisher and ask to use their names as “helieving this to he an
important service for tie puklication to verform.’ And if you're turned down by
the publisher you might want to ask these business neople to contribute space to
run a Farmyorker advertisement in nlace of their own.)

If the nublisher won't give you an answer on the spot, leave the ads and let
hiim/her know how to reach you for either more information or to let you know that
they've decided to give you the free space. Aluvays be sure to send a letter of

appreciation for free space as well as having other people write letters or telephone

the publication to exnress their appreciation.
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WIIAT TO DO IF YOU CATT'T GET
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[.EE SPACE

t

If you can’t get free space here are some suggestions:

P e

1. List 190 to 342 people you can ask to contribute to the cost of printing
the ad. If your group already has a contributor’s list you may not need additional
names, but you don't have to limit the list to those neopnle you know are " interested”
in the boycott.

2. Print enough copies of the ad (see enclosure for proof sheets).to circulate

to all the persons on the list.
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3. Ask one or two well-known community leaders to sign a cover letter to he
sent with the ad reprint, a return card, and a self-addressed envelope. (IOTE:
since time seldom allows for the tyning of individually addressed letters, the next
best thing is to £ill in the individuals® name on a photo-offset or mimeogranhed
letter.)

. f after a few days you have not received as many contributions as you need,
bLegin a telephone follow-up, telling the recipient that you are only short a small
amount, and are calling with the hope that a few more contributions will make it
possible to run the ad in the next few days. (WOTE: most of our Farmworker ads do
not have couvmons in them. The ads can be easily tailored for the addition of a
coupon listing your address at the bottom of the ads. In this way you can solicit
additional funds and make contact with citizens in your community as well as build
support for the boycott.)

5. 1If possible, call an ad agency that is sympathetic to the hoycott and ask
if they will help place the paid ads and refund their 15% commission to you. They
will handle the details and mechanics of placement. And if you want to create
your own coupon to run beneath the ad, they can do that too.

If you have no such agency at your disposal, call PIC and we can place the ad.
7ith luck you should be alle to plan placement of your ad, paid in advance,
within a week or two from the bepinning of this procedure.

In most cases ads can be exnacted to raise a substantial amount of money over
and above the cost of the ad. Zut even if you only breal: even you have nresented

an important message about the boycott.

BE SURE TO SEND US COPIES OF AMY ADS YOU R0, PLEASE.

SOME ADSITICWAL IDEAS

1. There may be some unions or civic organizations in your area that will
reprint Farmorker ads in their newsletters on request.

2. Churches and synagogues are often willing to use some of the smaller ads
in their publications too.

3. If you contact a school/college newspaper and they refuse free space, you
might find that the student sovernment can either get free space for you or else

would be willing to cover the cost of the placement of the ad.



